Anotacija petjjumam “Peétijjumam par Latvijas iedzivotaju medijpratibu, mediju satura
lietoSanas paradumiem un informativas telpas drosibu”

Pétijjuma meérki un galvenie rezultati latvieSu valoda

Petijuma mérki ir noskaidrot:

1. Kadus medijus un kada veida ikdiena patere Latvijas
iedzivotaji?

2. Kada ir Latvijas iedzivotaju medijpratiba?

3. Kadi ir Latvijas informativas telpas
izaicinajumi?

droSibas

Saskana ar pétijuma rezultatiem, sabiedriba pakapeniski
mainas mediju veidu (ka televizija, radio, prese,
internets) izvele. Ja 2018. — 2020.g. popularakais
informacijas resurss bija televizija, tad 2021.g. rezultatos
to apsteidza internets — interneta zinu portali un socialie
mediji (ka piem., Youtube, Facebook, Twitter u.tml.).
Mediju patérina ieradumu mainu par labu interneta
medijiem, iesp&jams, sekm&a Covid 19 pandémija/
krize.

loks
sabiedriba sasniedz 80% un pedg&jo 3 gadu laika tas
nav mainijies. Tomer katra konkr&ta sabiedriska
medija lictotaju skaits ir pieaudzis, sasniedzot
augstakos raditajus pedgjo 3 gadu laika:

0 Latvijas sabiedrisko mediju lietotaju

- Latvijas sabiedrisko televiziju skatas vairak neka
divas tresdalas (71%).

- Latvijas radio klausas 63% aptaujato Latvijas
iedzivotaju.

- Butiski pieaudzis Latvijas sabiedrisko mediju
vienota portala Ism.lv lietotaju skaits, Sogad
sasniedzot 45% no visiem respondentiem.

lidztekus

medijiem, Sogad kopuma kluvuSi par biezak
izmantoto mediju veidu:

O Interneta zinu portali, socialajiem

- Parliecino$s zinu portalu segmenta Iideris ir
delfi.lv — to izmanto divas tresdalas (67%)
aptaujato Latvijas iedzivotaju. Katrs treSais
(32%) pétijuma dalibnieks to ierindoja biezak
izmantoto mediju trijnieka.

- Rus.delfi.lv

mazakumtautibu grupa. Tur rus.delfi.lv izmanto
65% respondentu.

ir parliecino$s mediju Iideris

- Interneta portalu tvnetlv izmanto 57%
respondentu.
- Interneta portalu apollo.lv izmanto 48%

respondentu.

Pétijuma mérki un galvenie rezultati anglu valoda

The goals of the study are to find out:

1. What media and in what way do Latvian inhabitants
use on a daily basis?

2. What is the media literacy of population in Latvia?

3. What are the security challenges of the information
space in Latvia?

According to the results of the study, the choice of media
types (such as television, radio, press, Internet) is
gradually changing in the society. If in the year 2018 -
2020 the most popular information source was television,
then in 2021 this position was overtaken by the Internet -
Internet news portals and social media (such as Youtube,
Facebook, Twitter, etc.). The changes in media
consumption habits in favour of online media may have
been facilitated by the Covid 19 pandemic / crisis.

O The audience of Latvian public media users in the
society reaches 80% and it has not changed during
the last 3 years. However, the number of users of
each particular public media has increased, reaching
the highest figures in the last 3 years:

- Latvian public television is watched by more
than two thirds (71%).

- Latvian public radio listens 63% of surveyed
inhabitants in Latvia.
- The number of users of the Latvian public
media portal Ism.lv has significantly increased,
reaching 45% of all respondents this year.
a Internet news portals, along with social media, have
become the most frequently used type of media this
year:

- Delfi.lv is a convincing leader in the news portal
segment - it is used by two thirds (67%) of the
surveyed Latvian inhabitants. Every third (32%)
participant of the study ranked it in the top three
media.

- Rus.delfi.lv is a convincing media leader in the
national minority group. Rus.delfi.lv is used by
65% there.

- The Internet portal tvnet.lv is used by 57% of
respondents.

- The Internet portal apollo.lv is used by 48% of
respondents.




Pieaug socialo mediju popularitate un nozime mediju
tirgl. Popularakie socialie mediji ir Facebook un
YouTube:

v" Facebook izmanto 72%.

v YouTube izmanto 76%.

v' Tresais popularakais socialais medijs ir
Instagram, kuru vispar izmanto 39%, aptaujato
Latvijas iedzivotaju.

v' Latvijas sabiedrisko mediju kontus socialajos
medijos izmanto 29% aptaujato Latvijas
iedzivotaju.

v' Jo 1pasi populari un nozimigi avoti aktualas
informacijas ieguve socialie mediji ir
jaunieSiem.

Krievija veidotds televizijas programmas ka,
pieméram, NTV Mir, RTR Rossiya, Ren TV medz
skatities gandriz puse (44%) aptaujato Latvijas
iedzivotaju. Lielaka Krievijas TV kanalu skatitaju
auditorija ir cittautieSu vidi, kur tas sasniedz gandriz
divas tresdalas (59%). Saskana ar p&tijuma rezultatiem,
izvele par labu Krievijas televizijam parasti tick dota
izklaides nolukos.

Interesi uzzinat vairak par medijpratibu pauda 44%
aptaujato Latvijas iedzivotaju. Gandriz visi (85%)
aptaujas dalibnieki ir saskaruSies ar viltus zinam,
tendenciozu vai safabricétu informaciju. Katrs tresais
(32%) petijuma dalibnieks atzina, ka viniem ir griti
atskirt uzticamu informaciju medijos no manipulativas,
noradot, ka viniem triikst kompetences $aja jautajuma.

Sabiedribas vairakuma skatijuma (56% aptaujato
Latvijas  iedzivotaju)
izplatiSanu mazinatu stingraka kontrole un bargaki sod.

nepatiesas  informacijas

60% aptaujato Latvijas iedzivotaju vairak uzticas
sabiedrisko mediju (LTV, LR, LSM.LV) sniegtajai
informacijai neka komercialajiem medijiem.

The popularity and importance of social media in the
media market is growing. The most popular social
media is Facebook and YouTube:

v’ 72% uses Facebook.

v 76% uses YouTube.

v The third most popular social media is
Instagram, which is overall used by 39% of the
surveyed Latvian inhabitants.

v 29% of Latvian respondents use Latvian public
media accounts on social media.

v Social media is a particularly popular and
important source of current information for
young people.

Almost half (44%) of the surveyed Latvians tend to
watch television programs made in Russia, such as
NTV Mir, RTR Rossiya, Ren TV. The largest audience
of Russian TV channels is among non-Latvians, where
it reaches almost two thirds (59%) of respondents.
According to the study, the choice in favour of Russian
televisions is usually given for entertainment purposes.

44% of the surveyed Latvian inhabitants expressed
interest in learning more about media literacy. Almost
all (85%) respondents have been exposed to fake news,
biased or fabricated information. Every third (32%)
respondent admitted that it was difficult for them to
distinguish reliable information in the media from
manipulative information, indicating that they lacked
competence in this area.

In the opinion of the majority of the society (56% of
the surveyed Latvian inhabitants), the dissemination of
false information could be reduced by stricter controls
and harsher penalties.

60% of the surveyed Latvian inhabitants trust the
information provided by public media (LTV, LR,
LSM.LV) more than commercial media.




Galvenas pétijuma apliukotas temas

Mediju patérins — lietoSana, uzticéSanas,
popularitate, satura vértejums; medijpratiba,
Krievija veidoto TV izmantoSana; uztic€Sanas
medijiem; viedoklu Iideri un autoritates zurnalistika

Pétijjuma pasutitajs

Nacionala elektronisko plassazinas Iidzeklu
padome, Reg.Nr. 90000081852

Pétijjuma istenotajs

Tirgus un socialo p&tijumu agentiira “Latvijas
Fakti”

Pétijuma istenoSanas gads

2021

Pétijuma finanséSanas summa un
finanséSanas avots

20°592 euro bez PVN;

Petijjuma Kklasifikacija

Sabiedriskas domas pétijums

Politikas joma, nozare

Masu informacij-as (plassazinas) Iidzeklu politika

Pétijuma geografiskais aptvérums
(visa Latvija vai noteikts regions/novads)

Visa Latvija

P&étijuma mérka grupa/-as

Latvijas pastavigie iedzivotaji vecuma no 16
gadiem

Pétijuma izmantotas metodes péc
informacijas ieguves veida:

Kvantitativas aptaujas veik$ana un datu analize

Aptaujas izlase

Nacionali reprezentativa. Izlase aprékinata,
balstoties uz jaunakajiem statistikas datiem par
Latvijas Republikas iedzivotaju dzimumu, vecumu
un regionalo sadalfjumu péc dzives vietas.

Kvantitativas pétijuma metodes:

1) informacijas ieguves metode

Sabiedribas aptauja tika veikta, izmantojot
kombinétu datu ieguves metodi: 75% interviju
iegiitas, izmantojot tiesas (personigas) intervésanas
metodi respondentu dzives vietas un 25%,
izmantojot datorizetas telefonintervijas.

2) aptaujato/anketéto respondentu/vienibu
skaits

1513 Latvijas Republikas pastavigie iedzivotaji
vecuma no 16 gadiem un 6 mediju vides eksperti

Izmantotas analizes grupas (griezumi)

Respondentu dzimums, vecums, tautiba, izglitibas
limenis, ienakumu Iimenis uz vienu gimenes locekli
ménesi, nodarbinatiba, dzivesvietas regions,
apdzivotas vietas tips.

Pétijuma pasiititaja kontaktinformacija

NEPLP juriste Dace Melbarzde, +371 67221848,
e-pasts: dace.melbarzde@neplpadome.lv.
NEPLP juriste: Agnese Simsone; +371 67221848
e-pasts: agnese.simsone@neplpadome.lv;
Padomes priekssédetaja vietniece

Aurélija Ieva Druviete, +371 67221848, e-pasts:
aurelija.ieva.druviete@neplpadome.lv

Pétijuma autori

Oksana Kurcalte, Linda Lauva, Madara Straume,
Jelena Petrova, Evija Mansone, Ivars Krastins,
Askolds Altenburgs, Oskars Zalans
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